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1. Profile: Portfolio manager. 

3

Mr. Quim Abril is president and portfolio manager of DRACO

GLOBAL SICAV since September 2020 and was the portfolio

manager of Global Quality Edge Fund from June 2017 to

August 2020.

He worked at BMN Asset Management from 2004 to January

2015, being responsible for equities. He developed an

investment philosophy focused on the quality of the

companies.

At the end of 2012, he received the recognition of Citywire by

including him in the list of the 1,000 best fund managers in the

world. The study considered the five-year annualized and risk-

adjusted return. Within this classification, there were 10

Spaniard, being the second a short distance from the first.

Mr. Abril participates actively with the Spanish economic press

and has a YouTube channel

I have a Master in Business Research (previous doctorate)

and a Master in Financial Auditing and Master in Finance. He

studied Business Sciences.
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https://www.youtube.com/channel/UCCAhlw2FBbaO485J6WhTCgA


1. Profile: Marketing resource.

4

• On the DRACO GLOBAL website (http://www.dracoglobal.es/en).

• On social media like Twitter (@AbrilQuim) and YouTube DRACO 

Investing TV.

• The objective of the DRACO Investing TV is twofold:

o Promote DRACO GLOBAL SICAV, both to the retail and 

institutional investors.

o Educate investors in themes related to fundamental analysis, 

accounting red flags, portfolio review, etc.
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1. Profile: TR from june 17 to august 20.

5

• Performance vs. best spanish global equity funds.
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2. Strategy of DRACO GLOBAL SICAV.

6

•Invest in the best of two worlds, mega-caps and micro-caps. In 

mega-caps, when they have a temporary problem that does not 

invalidate their long-term competitive advantage and in micro-caps 

because they are unknown.

•Scalable business model, long-term secular growth, attractive sector 

structure and presence of recurring revenue

•Low or null accounting red flags.

•Good capital allocation.

•Concentrated portfolio of 25 stocks.

•We use a tail risk strategy only when there is a certain probability 

that the economy could enter a recession or depression.
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3. What is our competitive advantage? 

7

1) Scalable business model, long-term 
secular growth, attractive sector structure 

and presence of recurring revenue.

2) Only companies with sustainable
competitive advantage.

3) Low or null accounting red flags.

4) Tail Risk Strategy.
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3.1 Scalable business model.

8

• It is one where a company can maintain sustained growth in sales 

,with the potential market being sufficient to sustain continuous 

growth. This scalability can also found in niche markets with small 

market capitalization companies.

Example:

➢ The potential market about $ 2bn in 

the medical coupon business. The 

digitization of prescriptions and 

medical records of patients (EHR) 

offers guaranteed long-term growth.
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3.1 Long-term secular growth.

9

• A company should be present in an industry that offers long-term 

secular growth and will be the engine of future economic growth, 

such as demographics, digitization, or outsourcing. This 

investment strategy goes beyond specific companies and short-

term cyclical economic factors.

Example:

➢ Digital transformation and

outsourcing clearly benefit NRO.

High exposure to SMACS sector

growth.
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3.1 Attractive sector structure.

10

• Some sectors allow some companies to maintain high rates of 

return on capital. Still, all of them must have one of the following 

characteristics: monopoly, mini monopoly, local monopoly, 

oligopoly, or be leaders in a fragmented market.

Example:
➢ LOUP has a local poultry sector market 

share of over 40%, mainly thanks to its 

quality and brand recognition. In France, 

there is a clear preference for the 

consumption of local products, benefiting 

premium brands vs. the most 

economical.
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3.2 Sustainable competitive advantages.

11

• Using Pat Dorsey's competitive advantage rankings, we could 

establish the following groups:

• To sell products/services that differ from competitors.

• Types: Brands, patents and regultory licenses.

• Hermés, Novo Nordisk, IEH Corp, Shangai Airport.
Intangible asset

• Difficult to switch to other product/services from customer
perspective.

• Stryker, Neurones, Oracle, IEH Corp; Esker, Intuit, PaySign.
Switching cost

• The value of a product/service increase with the number of users.

• Google, Facebook, VISA, Microsoft, Booking, OptimizeRX.Network Effect

• To offer products/services at a lower cost than competitors.

• Types: Proces, localization, scale and unique assets.

• PAO Severstal, Southwest, Ryanair, Ciner Resources
Cost advantage

• A dominant player in a niche market.

• Higher variable cost vs. fix costs.

• Types: Distribution, manufacturer and niche market.

• Amazon, Water Intelligence, Coca-cola, Envea, IEH Corp, MSAB B.

Size advantage
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3.2 High percentage of recurring revenue.

12

• Recurring revenue means greater predictability and stability in the

financial statements:
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3.3 Low or null accounting red flags.

13

•History shows that a high operating margins and high stock 

valuations create the favorable conditions for aggressive accounting.

• Annual reports are becoming longer 

and more difficult to understand.

• It takes patience and talking to the 

management of the company.

• Reading the annual reports 

increases the possibility of 

generating alpha and reduce risk.
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3.3 Low or null accounting red flags.

14

•At the end of the business cycle, with substantial macro risks and 

sales declining; a company's management may incentivize to apply 

aggressive accounting to meet demanding analyst consensus 

estimates.

• Link to articles related to accounting red flags.
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➢ 2Q Shareholder letter of

GQEFUND.
➢ Articles in economic press.

http://www.gqefund.com/wp-content/uploads/2018/07/2Q18_extendido-1.pdf
https://cincodias.elpais.com/cincodias/2018/08/03/companias/1533309685_599678.html


3. Competitive Advantages - Conclusion.

15

Market size

Market share

Operating 

margin
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3.4 Tail risk strategy.

16

• What is Tail Risk Strategy? Seeks to protect only major market 

downturns, as happened in 2000, financial crisis of 2008 or Covid-

19.
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3.4 Tail risk strategy.

17

• How do we build our tail risk strategy? 

1) We bought a database with all prices of all S&P 500 options from 

1994 to 2018.

2) Agreement with US Tail risk advisor to create a backtest for the

last 25 years.

3) The goal is to find the best combination of strike price, expiration, 

and rollover on all possible strategies.

4) We only buy index PUT options when the LEI index (Leading

economic indicator from the US Conference Board) indicates that 

there is a high probability of going to recesión in the next following

quarters.
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3.4 Tail risk strategy.

18

• What does the LEI leading indicator tell us today Index?

• The LEI indicator was anticipating a substantial slowdown or 

recession throughout 2019 and part of 2020. Finally, Covid-19 has 

accelerated the entry into a recession of the economy.
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3.4 Tail risk strategy.

19

• What is our historical track record with Global Quality Edge Fund ?

• The purchase of PUT options allowed us to minimize the 

drawdown below a 20% drop. If the market had continued to fall, 

the fund would not have done so anymore..
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4. Why a concentrated fund?

20

•“Wide diversification is only required when investors do not 

understand que they are doing”. WarrenBuffett.

• We only invest in business than we can understand well.

• A few business help to a better business understanding.

• A high margin of safety reduce the total portfolio risk.
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4.¿Why a concentrated portfolio?

21

• How many stocks are required in an equity portfolio?

• With 25 stock, the portfolio is correcty diversified.

• Over-diversification produces worse investments.
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5. Micro-cap stocks. 

22

➢ It is easier for a company with a € 100m market capitalization 

to double than a € 1bn company.

• The main reason to invest in micro-caps is higher revenue and 

earnings growth.

• Higher long-term returns with greater volatility.

• They make it possible to better exploit market inefficiencies.

• The lower analyst coverage, the greater the probability of big

returns.

• Higher percentage of insiders implies greater alignment of 

interests.
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6. Characteristics of DRACO GLOBAL SICAV. 

23

Bloomberg NAV link - https://www.bloomberg.com/quote/S2239:SM

Rambla Catalunya, no.38, 9ª planta, 08007 Barcelona T. 93 215 72 70 F. 93 215 66 4, 

atencionalcliente@gesiuris.com

C
o

d
e

IS
IN

: 
E
S
0
1
6
6
3
4
6
0
3
3
 |
 N

o
.
C

N
M

V
 C

o
m

p
a
n

y
 R

e
g

is
te

r:
 1

3
2
1

https://www.bloomberg.com/quote/S2239:SM


7. Portfolio as of September 1, 2020. 
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https://www.youtube.com/watch?v=TbHrAwwwF3s&t=1s


Disclaimer.

25

IMPORTANT INFORMATION REGARDING THIS DOCUMENT.

This document does not constitute an offer to buy or sell the securities mentioned in it, much less a 

recommendation on markets or other financial products, it is only about expressing our views on the market. Any 

investment decision must take into account all the existing public information on this SICAV and taking into account 

the documentation registered with the CNMV and available at the SICAV's management company. It should be 

taken into account that past returns are not a guarantee of future returns.

.
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